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Abstract

This paper takes a critical look at the dimensions of
ethics and entrepreneurship in Nigeria. It contends
that ethically valued behaviour is a necessary

“foundation for excellent performance of

entreprencurial organizations. The lack of ethics it
argues can create problems and undermine the
growth of entreprencurial organizations. The
theoretical foundation of e¢thics and
entrepreneurship .are. examined and.a model of
stakeholder in the ethical environment of
entrepreneursiip 1s. presented. The authors.
employed research findings. cases and incidences.

as methods of analysis, of patterns  and
conscquences of entreprencurial ethical behaviour
in Nigeria. It is contended that low level of, or
uncthical behaviour by stakeholders - creates
problems for indigenous entreprencurial
organization in Nigeria, thus inhibiting their
performance. The conclusion is that all
stakeholders involved in the entreprencurship
processes in Nigeria should cultivate ethically
valued behaviour. Recommendations are provided
on how to develop the desired ethically’ fricndly
environment for Nigerian entrepreneurship.
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Introductien

Atno other time is highlevel of ethical behaviour is
more desirable in Nigeria than now that emphasis in
the governmenta] orientation and in c-conomi'c
policy projections are to make Nigeria one of the 20
most industrialized Nation by 2020. Also one ofthe
major pillars of National Economic and
Development Strategy (NEEDS) is growing the
private sector to spearhead the industrialization
process.  To achieve these targets and objectives
call for high level ofethical behaviour on the partof
the indigenous cutrepreneurs and other
stakeholders in the entrepreneurial environment in
Nigeria. Essentially ethics js the discipline that
deals with what is good or bad and it is concerned
with moral duty and obligation. Entrepreneurial
ethics as a branch of business ethics focuses on truth
‘and justice and it hag several aspects which include
expectations of society, fair competition  and
advertising, it also involves public relations, social
responsibility, concern for consumer and corporate
behaviour both do'mesrically and internationally,

Entrepreneurship‘is concerned with the processes
of initiating » business organization, activitics
involved in nurturing the business organization, the
behaviour of such business organization in a given
environment and the performance of such business
entity in formg of goods and services produced and
profit made. [t focuses on the processes of
EXtracting profit from a ney or unique ‘combination
of valuable fesources in an uncertain and
ambiguoug environment, in expectation of specific
rewards. Entreprencurship as such relates to the
Processes of emergence, behaviour and
performance of entrepreneurs or entrepreneurial
groups.

Theoretical Framewqrk

Entreprencurs and their organizationg compete for
inforrnatign, mnfluence and resources in a given
C“V_imﬂlner}t. This leads (p potential ‘conflict in
terms of Sclecting ends and the means to the ends,
which raises th question of what criteriq should
guide ethical behayioy,
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Weihrich and Koontz (2006) note that normative
cthics  have developed  three types of moral
theories. The first. is the utilitarian theory which
holds that plans and actions should be evalyated by
the consequences. It s based on the assumption
that plans and actions Yould produce the greatest
good for the greatest number of people. The
second is the theory based on rights, which holds
that all people have basic rights. Examples
include, freedom of speech and due process,
Third, is the theory of justice, which demands that
decision maker should be guided. by fairness,
cquality and equity as wel] as impartiality.
Entreprencurship involves the performance of the
following functions:
- Seeking for and discovering new
. information - '
- Translating riew information into new
market, techniques and goods

-~ - Seeking ‘and- discovering economic

opportunities
- Evaluating economic opportunities.
- Providing for financial resources
necessary for the enterprises,
- Making time binding arrangements
- Taking responsibility for managing the
enterprise.,
- Being responsible for motivational system
within the enterprise '
- Providing leadership for the work group
- and
-+ Taking the ultimate rigk of uncertainty
(Adeleke, Ogundele, Oyenuga, 2003),
The performance of the above listed function
implies that the entrepreneurs will be involved in
multi dimensional relationships with employees,
Customers, suppliers, shareholders, local
community, the government and its agencies and
the socicty. Each of the participants listed above
require or expects ethical behaviour from the
entrepreneur, Equally entrepreneurs also expects
these participants to be ethical in thejy Interaction .
with the entrepreneurs. The interactive processes
involved is exhibited in figure 1 below,

-
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Figure | above presents participants in societal
cthical environment within which ethics in
entrepreneurship is centrally located. The societal
ethical environment itself is |
global ethical

ocated within the
system. All the participant within the
global ethical system arc expected to behave
f:thicdil_vi"ntheirr’ela{ionships. It follows therefore.
that ethically valued behaviours are expected from
all stakeholders. These include the entrepreneurs
and the processes of entrepreneurship, the
employees, shareholders, government, competitors

- .

and retailers, customers, government, competitors
wholesalers and suppliers.  Each of the
participants in the cthical environment that affect
entreprencurship is expected to behave cthically.
In Figure | above, the double pointed show that
arrows ethically valued behaviours are expected to
be exhibited or reciprocated by the participants in
their interactions.  Such reciprocation of ethical
vonduct would promote trust and provide basis for
predictable  behaviour which are important
condition for entrepreneurship to thrive. '
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Controversial Aspects of Ethics in
Entrepreneurship

The call for ethics in catreprencurship has heen
subject of uncnding controversy.  Commentators
and writers on the subject of entreprencurship
cthics have produced arguments for and against the
call for ethics in entrepreneurial practice. [t i«
necessary at this point to highlight some of the
arguments, against and in fayvour of ethics in
entreprencurship.

Federal Ministry of Industries (199 [) Newton and
Ford (1998) and Ogundele (2007) present clashing
views on ethics in relation to catreprencurship and
business organization in general, based on writing
of contributors on the subject. The controversial
views are outlined below, | -

Those who argued against the concern . of
entrepreneurship with ethical jssue contend thal
(N Ehtrcprcneurship is essentially concerned
" with economic sector and not with social
sector and as such should be Judged on the
basis of economic performance and not on
ethical ground.

(2) Societal €xpectations from
entrepreneurship  should be economic
performance and not discharge of ethical
obligations. 7

3) Entreprencurship is expected to provide
goods and services required by the
society and should be Judged on the basis
of quality of goods and services
delivered to the society.

4) Entrepreneurship responds to the needs of
the society expressed in market power
and in patronage for goods and services
provided thereby.

(5) The main goal of entrepreneurship and
entrepreneurial activities s profit and not
ethics.

(6) Ethical responsibility of entrepreneurship
is to obey existing laws and other forms of
business regulations.
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On the other hand, those who support the discharge
of ethical obligation by entrepreneurship argue
that;

(n Entrepreneurship exists within the society.
itshould therefore uphold social system
(2) The sogiety bestowed legal personality on

business and also approves
entreprencurship, therefore, it should
support the society for its continued
existence.

(3) .~ Business organizations, that are created in
the process ()Fentrepreneurship are joint
ventures of the investors, empioyees, the
community and other stakeholders, as
displayed in Figure | above, and all of
thefn should be properly accommodated.

4 Entrepreneurial self contro] by embarking

onethical behaviour is better t'han
external control by the society.

(5) Entreprenf_:urship depends on the socicty,
as much as the society depends on

~ entreprencurship, in some respects, this
interdependence should be respected by
cntrepreneurship.

(6) To preserve the power bestowed on

entrepreneurship, ethically valued

behaviours are necessary conditions.

(7 For healthy development of business
enterprises and for healthy economic
growth ethically valued behaviours are
necessary for entrepreneurship. '

Methods

The authors of thig paper fall on the use of past
research findings, cases and incidences  to
demonstrate the need for ethics in
entreprencurship. It is to be noted that
entrepreneurship is a product of interactions
between the individual or group of entrépreneurs
with the relevant stakeholders in the market place
via the product or services offered to the society.
Consequently, ethically valued behaviour are
expected from all of them, But this demand is
more stringent on the central personalities that is
involved in entrepreneurship that is, individual or
groups ofentrepreneurs.
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Research Findings

Reported research findings in Nigeria, starting
from Akeredolu Ale, 1975, Osoba (1987) Obikoya
{1995), Ogundele (2000) and Lawal and Suliamon
(2007) show that the processes of entrepreneurial
emergence, behaviour and performance are
affected by the ethical aspects of entrepreneurship.
The ethical aspects range from the behaviour of'the
entrepreneurs, entrepreneurial team, the
.employees, creditors, suppliers, relevant
governmental agencies and the customers, that
exhibit unethical behaviours in interpersonal and
organizational relationships. ;

For example Ogundele (2000) found that

entrepreneurs reported that dishonest partners and .

employees had negative effects on the performance
of their organizations. Other issues mentioned
include, lack of sense of duty, absence from work
without permission, embezzlement of funds and
other forms of fraudulent practices.

In the same study it was found that officials of
government agency, National Directorate of
Employment (NDE), charged with promoting
entrepreneurship in Nigeria; were involved in
unethical conducts of giving loans to gosht
beneficiaries, diversion of fund, poor monitoring
- ofbeneficiaries from the programme and colluding
- with beneficiaries of the NDE financing, to use the
fund, for unintended purposes e.g. traveling abroad
or social functions like managers, the list can be
extended. '

One of the entrepreneurs in Ogundele (2000) study
reported that the NDE contractor, who supplied
him equipment for Palm Kernel oil extraction,
supplied substandard equipment. The result was
that he was mining losses while competitor, in the
same environment in Ilesha town of Osun State,
were making profits. He had to take the contractor
to court to reclaim the money paid to the contractor
by the NDE. He got another fabricator to supply
efficiently functioning equipment.

Incidences

One of the authors of this paper established a small
business organization in the service industry. The’
ethical problem that confronted his enterprise
were fraudulent employee behaviour and
customers involved in cheating the enterprise. By
the time the enterprise stabilized. he established
another branch of the enterprise in his home town.
But within a month of commencement of business
in his home town, the major equipment of the
enterprise was stolen away, by thicves who broke
into his shop.

Late Chief E.O. Ashamu of Oke Afa Farms in
Lagos State, exhibited exemplary ethical

\ behaviourinan aspect ofhis business practice. He

personally informed one of the authors of this
paper that in 1987, there was a call to him from the
Central Bank of Nigeria (CBN) that a large suni of
money running into several millions of Naira were
found in his account. As such the authority of the
apex financial institution was curious about the
source. He told the caller that he did not have that
large sum in that account and that the CBN
authority should search for the depositors. Two
years later one of the top officials of the CBN who
was from the same geographical area with Chief
Ashamu, informed the writer of this segment of the
paper that he was very proud of Chief Ashamu's
ethical behaviour to the extent that he was boasting
‘that what Chief Ashamu did was characteristic of
the people from his area.

Another example of ethical behaviour by
indigenous entrepreneur was publicly reported by
former President Olusegun Obasanjo in respect of
Alhaji Dangote.  The President informed the
general public that when the government was
faced with the problem of expending large sum of
money on the importation of cement, he call Alhaj
Dangote for a discussion. In the discussion Alhaji
Dangote informed the President that the only way
out 1s to request big importers to draw up their -
plans for local production of cement, which
implementation would commence immediately.
This, the President reported served as foundation

e e S
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of strategy for tackl ing the problem. Ordinarily, an
entrepreneur is expected 1o stand by the option that
is most advantages to his/her immediate interest
Thiswasnotsoin this example.

Cases on Ethical Issues

[t is important to bring mnto light examples of
reported cases involving unethical practices by
entrepreneurship in Nigeria the first is the Onitsha
Bridge head market. The National Agency for
Food Drug Administration and Control
(NAFDAC) closed the market early in 2007. This
was due to massive sales of fake drugs in that
market. Infact Onitsha and Kano markets have
become avenues for effective counterfeiting of
standard drugs.

Abdulai, (2007) notes that Onitsha and Kano
markets have become veritable sources of
transporting deaths to every home. This came into
limelight when the Onitsha market was underlock.
Abdulai (2007) further notes that NAFDAC is
fighting the fake drugs menace to prevent the future
being denied the growth of todays children who
may be tomorrows Dangote, Soyinka, Achebe,
Otedola Akunyili and other leaders. He argues
further that the traders should be told to join hand to
help sanity enter the head of the mercantilist.

Ina closely related issue is when NAFDAC locked
up Dangote Group Kano Flour Mil] on May 2007,
This was based on the fact that the equipment for
fortification of Danvita with Vi.tamin_A had just
been acquired and had not been installed.

Dangote group on 21° May 2007 in its efforts to
stare  off public outery against the unethical
practice of putting a Vitamin A and eye logo on the
product's pack whereas it lacked the critical food
element came up with a refutal of NAFDAC's claim
Isibor (2007).reported that NAFDAC in a rebuttal,
said Dangote was being economical with the truth,.
That “Dangote Kano factory, simply, fraudulently
labeled the product to contain Vitamin A when it
does .not, so as to deceive unsuspecting
consumers”.

\ Examples ofthis are
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The two cases given above are illustrative example -
of unethical behaviour of indigenous
entrepreneurs on issues that dircetly affect human
healthand survival. :

The various acts of indiscipline or unethical

behavior discussed above in relation to

cntrepreneurship could be classified into three
broad headings. These are, social, economic and
political indiscipline. : '

(D Social indiscipline, relates to the general
indisciplineinthe societyasa  who] e,
It involves issucs of morality gencrally.

dishonesty, all
forms of inimorality, laziness, lack of trust
and ngpotism to mention a few.

(2) Economic Indiscipline, are those aspect of

' indiscipline that affect economic well-
being or prosperity They are those that
directly affect smooth business
performance, they include such issues as,
corruption, Srﬁuggling, theft, laziness,
truancy at work, embezzlement, under
weighing and lack of true spirit  of
enterprise as an honest endavour.

(3) Political indiscipline, refers to the
unethical behaviour of the political
leadership and its agents. This involves
issues of leadership dishbnesty,
favouritism, nepotism and general lack of
self-control by the entreprencurs and other
related parties.

Consequences of Unethical Behaviour - _
Considering the various aspects of unethical
behaviour and segments of the society where such
behaviours are practiced, there could be no
denying the fact that their effects seriously affect
entrepreneurship behaviour.  Also knowing that
unethical behatiours are influenced by values and
attitude; it means that it could have serious
influences and consequences on organizations.

Entrepreneurs often have been forced to take
drastic action based on the effect of unethical
behaviour on the organizations in the few
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cxamples given above. This will serve to support
the proposition that the values system, in this case,
unethical behaviour will tend to dictate the scope of
exploitable Qusiness opportunities. The effect of
this could be stricter control of organization. Thus
leading to centralization of authority and littic or no
delegation of authority as has been reported
(Ogundele. 2000) with respect to the structural
elements of the entrepreneurial organization.

Necessity for Ethics in Entrepreneurship

- Ethical behaviour is a must in entrepreneurship for

the following reasons:

(n To enhance competitiveness

(2} To preserve legitimacy

(33 Todeter white collar crime and

(4) To promote trust and prevent debilitating
conflict. '

(1) To Enhance Competitiveness: Marcus

(1996) notes that the declining United States
economic competitiveness is often attributed, to
moral faults-greed, selfishness and arrogance.,
Ethics and economic competitiveness are related.
The turnaround of an under developed society is
connected to ridding itself of corruption.

When the Mexican cconomy showed
improvement, this performance was ascribed to

‘less rampant corruption. Equally cohesive and

cooperative societies like Japan and South Korea
and the other Asian Tigers, where the moral fabric
is apparentely less frayed by myopic policies, and
the avarice and acquisitiveness of haughty
entrepreneurs were gaining on the United State.
Protestant ethics of hard work, thrift, frugality, and
self-improvement were responsible for the
[ndustrial Revolution of the 18" century. Similarly,
the emerging pattern of development in Botswana
1s attributed to Islami ethics.

(2) To Preserve Legitimacy: [fa company’s
products are  considered illegitimate;  that is,
claiming to possess values which they do not have,
it will have to struggle to keep them on the market.
This is because, consumers will soon find out the

real values of such product, and penalized frauds
with no repeat purchase. A company, therefore
cannot afford to let the legitimacy of its products
come Into question. '

(3 To Deter While-Collar Crime: Marcus
(1996) notes that while-collar crime cost United
States an estimated $14 to $40 billion a year
compared with 4 billion a year from street crimes.
[n Nigeria the situation is far more gloomy as
reported by Ogundele and Opeifa (2004) where a

== group of Nigeria public servants were reported to

have. in various Swezerland Banks a total of §31
million, this is not to talk of several billions that
were claimed to have been stolen by our various
leaders. The long list of minor offences include
petty theft, taking sick time when a person is not
sick, getting paid for overtime not worked, taking
long lunch and coffee breaks, purposely

performing slow. or loopy work, taking injury to

receive work ‘compensation, working under
influence of drug or alcohol taking care of personal
business on company time, removing company
property, or merchandize, using company long
distance telephones or company cquipment for
personal use, and taking kick-back from suppliers.

(4) To Promote Trust: - Ethics matter in
promoting trust and preventing debilitating
conflict. ~ Successful companies management,
entreprencurs, employee and shareholders, build
on a network of trust, that binds entrepreneurs,
management and employees and . shareholders.
Troubled companies cannot sustain this trust
Marcus (1996) used concept of organizational
citizenship, to explain how trust is built in an
organization. Here, much of the corporate success
15 due to dis'cretionary activities, that are not
directly recognized in the formal reward system
but which “in aggregate promote effective
functioning. Thus organizational citizenship in
other contexts would be called altruism,
neighbourliness, sportsmanship, and courtesy..
The_v- imply avoiding petty grievance and
excessive complaining about real or imagined
slights. One should help others, who have tasks or
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problems regardless of any direct personal reward
or recognition. In the absence of trust, debilitating
conflict can arise in an organization. Issues of
fairness, and the division of spoils divide a
company and make it difficult to function and it can
ruin an organization. On the other hand prosaically
behaviour, is supposed to be at root of an
organization success, by caring for all its

“employees and the immediate constituencies.
Lack of character is at the root of many of our moral
difficulties (Ogundele, 2005).

Conclusion -

From the reports of research findings, incidences
and cases presented above it could be seen that the
ethical perspectives of entrepreneurship affect
several stakeholders in entrepreneurship
environments. This starts from the entrepreneurs,
their employees, shareholders, suppliers,

customers, government and its agencies and the |

- general society. Any suggested solution for the
resolution of this multi-dimensional problem must
take multiple approaches. It is on the basis of this
awareness that the methods of resolution of ethical
issues in entrepreneurship are provided below:

Resolution of Ethical Issues in Entrepreneurship

Strict adherence to principles: One
method of resolving ethical problem is to have
predetermined strict moral principles and stick
to them always. This is, regardless of the
circumstances of the situation.  This offers
consistency and avoids anxiety over conscience,
every time an ethical issues arise. There is no
violation of moral codes.

Flexible Approach: The alternative is that
the entreprencur could consciously vary his or
her behaviour according to the needs of each case.
This is a flexible approach requirigg changes in the
entrepreneurs, moral outlook depending on the
particular situation. Inconsistent decisions could
result, and entrepreneurs choice of approach will
then dependon factors  such as (1) The culture of
_the society in which hefshe-lives (2) His/her
personal experience, education and upbringing and
(3) Whetherthe entrepreneurs is intellectually
weak and tends always to accept the staus quo

©
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{Bennett, 1998).  The best way out is for
entreprencurs to develop ethical codes that will
guide the behaviour of their managers and
cmployees.

Ethical Codes: Ethical codes go further
than policy statements, in that they are focused on
matter of right and wrong, rather than just
standards of behaviour. For example ethical code
involves refusing to turn a blind eye to the
discovery of health risk in one of our products,
whereas standard of behaviours is exemplified by
courtesy towards customers.

Thus, code applies individually as well as

collectively, to the organization members, and

affect its Internal affairs ds well as those with 1ts
external stakeholders. Cole, (2002) notes that
codes, as opposed to straight forward policy
statements, have the advantage of providing
guidance on key moral issues, that might arise
during the course of organizations activities. They
must be strongly supported from the top to retain
credibility, and may prove difficult to live up to.
Several professional bodies have codes of conduct
¢.¢. medicine, law, accounting etc.

The successful entrepreneurs in the 21” century,
have to “manager by values human and ethical
values”. These have to be articulated in all
organizations, national, state, local, multinational
corporations, private limited organizations and
small entrepreneurial organizations. This will
promote the company or organization “to be a
profitable and successful company while acting in
“socially responsible manner”. Specifications will
include, long term objectives to become the choice
of customers, caring about health, natural world,
and their communities. Such values of profits and
common good focusing on harmony, between
private good and public good will promote internal
crowth, together with external growth. There
should be commitment to the people and the
environment. This should be how to practice
business ethics that will remove Nigerian
organizations from their current ethical problems
and see them as leaders of African business in the
21" century.




Ethical Perspectives and Entrepreneurship in Nigeria

References
Abdulai, D. (2007) NAFDAC, Onitsha Bridge-

head Market and Bomb Attempt on INEC.

Sunday TribuneNo. 1580 pg. 7,20, May.

Adeleke A. Ogundele O.J.K. and Oyenuga, O.0O.
(2003) Business Policy and Strategy’Lagos:
Concept Publications.

Akeredolu Ale;, E.Q."(1975): The
Underdevelopment of [ndigenous
Entrepreneurship in Nigeria, Ibadan:
Ibadan University Press. .

Benneth, R. (1998) Management 2" Ed, London:
Pitman Publishing.

Bello, J.A. (1988) Social Responsibility of
Management in Nigeria, in O. Iyauda
and J.A. pp. 283 310 Lagos: University of

. Lagos. _ '

Bowen, H.R. (1953) Social responsibility of

' Businessman, New York: Harper and
Raw Publishers Inc.

Buchholz, R.-(1991) Corporate Responsibility and
Good Society, from Economy to Ecology,
Business Horizon July August, pp. 19.

Cole, G.A. (2002) Management Theory and
Practice London: Harper and Printers
Ltd. ' .

. Federal Ministry of Industries (1991, pp. 101 102):
ParticipantsManual: = R e gional
Entrepreneurship Education Workshop,
LASU, Badagry 27" May 5" June.

Isibor, O. (2007) Dangote is a Liar NAFDAC.
National Mirror vol. 4, No. 54,
Thursday May 24, p. 7.

Kio, J.S. (2002) Social Responsibility of the
Petroleum Industry, in Adeseye, A A.

Lawal, O. Olateju, A, Riola and M.A. Okunnu (Eds)
Polytechnic Education in Nigeria Problems
and Prospects. Lagos: Bolufemi
Enterprises.

Lawal, A.A. and Sulaimon, A. (2007): Social
Responsibility and Organizational
Effectiveness of Small and Medium
Enterprises in the  Contemporary
Environment, Lagos 2
Organization Review vol. 4 No. 7,
JuneAugust, 63 77.

Marcus, A.A. (1996) Business audSocre!y S!mfeg}

\ Lthics and the Global Economy 2" ed
= Boston: Irwin McGraw Hill.

Newton, L.H. & Ford, M.M. (1998): Talking Sides:
Clashing Views on Controversial Issues in
Business Ethics and Society, 5" Ed;
Connecticut; Dushkin/McGraw-Hill.

Obikoya, J.O. (1995): Small and Medium
Enterprises (SMEs) in Nigeria: Problems
and Prospects, in Ojo, A.T. (Ed),
Management of Small and Medium
Enterprises in Nigeria pp. 246 256, lkeja;

«  Pumark Nigeria Limited. ,

Ogundele O.J.K. and Opeifa (2004) Emerging
Patterns of Workplace Trend, in Fajana,
Sola (Ed) Global Treads and Industrial
Relationsin Nigeria: A B o o k of
Readings, pp. 80 98, Faculty of Business
Administration, University of Lagos,
Lagos: Tope Oguns Printers.

Ogundele 0O.JK. (2005) Ethical Educatlon in
- Manpower Development in Nigeria, o
Knowledge Review, vol 10, No 3, pp. 64
70. '

Ogundele O.JK. (2000): The Determinants of
Entrepreneurial Emergence, Behaviour and
Performance in Nigeria, Unpublished
Ph.D. Thesis, University of Lagos,
Akoka. '

Ogundele, O.JK. (2005): Management and
Organization: Theory and Behaviour,
Lagos, Molofin Nominees.

Ogundele, O.J.K. (2007): Introduction to
Entrepreneurship Development,

~-Corporate Governance and Small Business
Management Lagos: Printmat Ventures.

Osoba, M.A. (1987): Towards the Development of
Small Scale Industries in Nigeria, in Osoba,
M.A. (Ed) Towards the Development of
Small Scale Indiistries in Nigeria (pp.
8 24), Ibadani Rosprint Industnal Press -
Ltd, Nigerian Institute of Social and

Economic Research.
Weihrich, H. & Koontz H. (2006) Managemenl A
Global-Perspective, 7" ed; N & w

Delhi: Tata McGraw
Company Limited.

Hill Publishing

Nigerian dcademy of Management Jowrnal 71



	Scan_20160328 (2)
	Scan_20160328 (3)
	Scan_20160328 (4)
	Scan_20160328 (5)
	Scan_20160328 (6)
	Scan_20160328 (7)
	Scan_20160328 (8)
	Scan_20160328 (9)
	Scan_20160328 (10)
	Scan_20160328 (11)
	Scan_20160328 (12)
	Scan_20160328 (13)
	Scan_20160328 (14)
	Scan_20160328 (15)
	Scan_20160328 (16)
	Scan_20160328 (17)
	Scan_20160328 (18)
	Scan_20160328 (19)
	Scan_20160328 (20)
	Scan_20160328 (21)
	Scan_20160328 (22)

